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Liz Martin         Phone: (202) 887-6541 Fax: (202) 785-3648          E-mail: EMartin@Kiplinger.com



Timely, Trusted Personal Finance Advice 
& Business Forecasts

� Premium Audience

� Quality, User Friendly Content

� Time-Tested Ethical Company

� Loyal Users

� Engaged, Information-Seeker 
Readers

� Fast-Paced Growth in Traffic

Why advertise with us?
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41%Professional/Managerial

38%Business Decision Maker/Influencer

55% / 45%Male / Female

69%College or Post-College Graduates

90%Age 35+

$91,000Average HHI

Portfolios worth:
• $50,000+:   60% � $100,000+: 51%
• $250,000+: 37% � $500,000+: 21%

Having a brokerage account: 82%

Monitoring Investments/Stocks last 30 days: 70% 

Owning a platinum credit card: 43%

Reading Kiplinger’s Personal Finance Magazine: 34%

Frequently providing advice on financial information: 23% 

Kiplinger.com RANKS #1 among competitors for…
Competitors:  SmartMoney.com, BusinessWeek Online, CNNMoney.com, Forbes.com
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Kiplinger.com users are affluent, savvy, professionals…
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Reader Friendly

Kiplinger.com provides information in 

a succinct way being mindful of our 

readers’ busy lives. Finance should be 

easy. Kiplinger’s makes it so.  

Clearly defined sections – Starting Out, 

Your Money, Investing, Spending 

Wisely, Your Retirement

Premium Ad Placement – Only 2-3 

large banners, and 2 small buttons per 

page. Located Within content, close to 

the top of the page.

Clean one-column articles.
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• First in Personal Finance:  Launched magazine 
in 1947

• Strong Brand Identity:  7 out of 10 people in the 
US recognize the Kiplinger brand (2006 Phoenix 
Study)

• 2008 and 2007 Ethics Award for World’s Most 
Ethical Companies (Ethisphere Magazine); 2002 
American Business Ethics Award

• 2008 EPpy Awards Winner : Best Business Web 
Site - Business Resource Center

• 2008 EPpy Awards Finalist : Best National 
Magazine-Affiliated Web Site

• 2008 Official Honoree for the Financial Services 
category in The 12th Annual Webby Awards
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• 80% of users are return visitors
– Monthly Unique Users: 2 MM
– Monthly Page Views: 10 MM

• 29% return within 1 day

• Average Time Spent per Visit:  10.57min

• Pages viewed per session
– Average 8 pages per visit

• Number of visits each month
– Average 10X per user
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50% of our page views are from 
interactive content.  Including tools, 
quizzes, slideshows, and reader 
comment boxes, blogs, forums, and 
more!
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� Advertising Placements

� Content Targeting

� Exclusive Sponsorships

� Premium Placements

� Beyond the Banner

� Rate Card

� Screenshots

…to reach a premium audience.
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Gif728x90Podcast Companion Ad

Text/Audio 
File30 Seconds

Podcast Sponsorships

�468x60Video Pre-Roll Companion

AVI or 
MPEG File15 Seconds

Video Pre-Roll

Gif300x250E-mail Newsletter

Site-
Served50 Chars

Textlinks

�88x31 Homepage Button

�120x60Buttons 

�300x250Homepage Rectangle

�
336x280    
(300x250)

Rectangles

�160x600 Skyscrapers

�728x90Leaderboards

RM Size Placement 
TARGETING AVAILABLE:
� Content
� Behavioral
� Geo-Targeting
� Time of Day
� Browser
� Roadblocks
� Channel Sponsorships

RICH MEDIA ACCEPTED
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Goals, Careers, Life, Play
A guide to helping young adults get started on the right foot in their 
careers & investments.
http://www.kiplinger.com/starting/

Starting Out

Top stories and new content, tools, and special features 
http://www.kiplinger.comHomepage

One-stop center for the best advice anywhere about the basics of 
personal finance.
http://www.kiplinger.com/moneybasics/

Basics of Money

Business forecasts and best business practices for business leaders.
http://www.kiplinger.com/businessresource/

Business 
Resource Center

Build a Nest Egg, Make 
Money Last, Live the Good 
Life, Leave a Legacy

Our investing and personal finance experts help readers plan and
save enough money for a lasting and enjoyable retirement.
http://www.kiplinger.com/yourretirement/

Your Retirement

Cars, Travel & 
Entertainment, Smart Buys, 
Technology

Kiplinger’s finds the best values in cars, tech, travel and 
entertainment.
http://www.kiplinger.com/spending/

Spending Wisely

Credit & Money, College & 
Family, Real Estate, Taxes, 
Insurance

Our team of personal finance writers give advice on credit 
management, planning for college, buying/selling real estate, tax 
planning and insurance coverage.
http://www.kiplinger.com/money

Your Money

Markets, Mutual Funds, 
Inside Edge, and My 
Portfolio

Our staff of financial journalists cover stocks, mutual funds and 
investing outlooks.
http://www.kiplinger.com/investing/

Investing

Sub-ChannelsDescriptionChannel
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•This is exclusive sponsorship of the 
main landing page and all articles 
linked on the main page.  

•Exclusive sponsorship includes the 
maintenance of the pages and 100% 
ownership of the placements listed

•There are several points of access 
from every page including our New 
Navigation , which highlights Centers 
and Special Reports as subsections of 
the appropriate channels, and also in 
our Guides and Centers Tab

•These sponsorships are heavily 
promoted in-house on our homepage, 
through related articles and channels 

•We also refer visitors to these areas 
from our partner portals (AOL, MSN, 
and Yahoo! Finance)

•Units Available: 728x90, 160x600, 
336x280Top, 336x280Bottom, 120x60, 
Textlink

*Example: Mutual Fund Center



Mutual Fund Center Kip 25: Mutual Funds 40+ Life

Jumpstart Your Retirement

Best College Values

Basics of MoneyTax Center

Going Green Center Car Super Center

Best Cities

Smart Travel Center

Long Term Care Small Business Center Holiday Buying G uide

Paying for College

Kids and Money

�'�����%��()����
�#�)� *Please inquire for more information



����*����+��������,�
INTERSTITIAL

FLOATING AD

CUSTOM PLACEMENTS

ROADBLOCKS

Top Section Sponsorship

Spotlight Ad

BLOG SPONSORSHIP



• VIDEO PRE-ROLL: 15-30 Second 
Sponsorships with a Clickable Pre-roll and 
Clickable Companion ad 468x60 (Rich 
Media Accepted)
http://www.kiplinger.com/video/

• PODCASTS: 30 Second Sponsorships Pre-
Roll and
Clickable Leaderboard 728x90.  Average 
Duration of podcast 7-10 minutes.
http://www.kiplinger.com/podcasts/

• NEWSLETTER SPONSORSHIP: Top or 
Middle ad placement on Kiplinger.com opt-in 
email newsletters. 
http://www.kiplinger.com/email/

• CO-REGISTRATION: Opt-in newsletter 
subscribers can select offers they are 
interested in learning more about.  
Provided by:

• AND MORE: Contests, Video Packages, 
Special reports, widgets…
Please, inquire for details.
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$20$15Podcasts

FLAT RATE (time)N/A
Exclusive 
Sponsorship Centers

$13$10Bottom Rectangles

$40

$10 Middle/ $20 Top

$2

$2

$12

$12

$9

ROS CPM

$3Textlinks

N/AE-mail newsletters

N/AWebcasts

$3

$19

$19

$16

Targeted CPM

Buttons

Top Rectangles

Skyscrapers

Leaderboards

Placement
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Rectangle

Leaderboard

Skyscraper Textlink

Button
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Bottom
Rectangle

Leaderboard

Skyscraper

Textlink

Button

Top
Rectangle
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Bottom
Rectangle

Leaderboard

Skyscraper

Textlink

Button

Top
Rectangle

Button
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� 2009 REDESIGN: Increase reader engagement and 

interactivity.  New format will allow for more customized 
offerings!

� NEW SPECIALIZED AREAS: Women in Money, 
Insurance Center, Health Editorial Report, Business Tax 
Center and more

� NEW BLOGS: Car Blog, Personal Finance Blog, Tech 
Blog, Travel Blog

� WIDGETS: Personal Finance, Mutual Fund, Retirement

� BLINKX: will highlight up to 2 keywords per page and 
serve the relevant video. 

� TARGETED PRE-ROLLS: After Blinkx implementation 
we predict a vast increase in downloads, allowing us to 
offer targeted videos.



Liz Martin
Online Ad Sales Manager
Phone: (202) 887-6541
Fax: (202) 785-3648
E-mail: emartin@kiplinger.com

Maggie Kinsky
Online Ad Sales Associate
Phone: (202) 266-3624
Fax: (202) 521-4058
E-mail: mkinsky@kiplinger.com

Stevie Lee
Online Ad Sales Associate
Phone: (202) 266-3620
Fax:  (202) 664-1351
E-mail: slee@kiplinger.com
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