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Futures and Options World, the derivatives arm 
of Euromoney Institutional Investor, was founded 
over 30 years ago and remains one of the most 
recognised and enduring brands in the global 
derivatives and risk management markets.

�8�F���I�B�W�F���U�I�S�F�F���B�J�N�T��

�t�� �5�P���I�F�M�Q���E�F�D�J�T�J�P�O���N�B�L�F�S�T���m�O�E���U�I�F���J�O�G�P�S�N�B�U�J�P�O���U�I�F�Z��
need to do their jobs more effectively by providing 
independent analysis, news, data and opinion to 
help them understand their markets better

�t�� �5�P���I�F�M�Q���F�Y�D�I�B�O�H�F�T�
���C�B�O�L�T�
���C�S�P�L�F�S�T�
���G�V�U�V�S�F�T��
�D�P�N�N�J�T�T�J�P�O���N�F�S�D�I�B�O�U�T�
���U�S�B�E�J�O�H���m�S�N�T�
���G�V�O�E�T�
��
technology companies and other suppliers to the 
industry get their messages and products in front 
of decision makers

�t�� �5�P���I�F�M�Q���U�S�B�E�F�S�T���B�O�E���C�S�P�L�F�S�T���Q�S�P�D�F�T�T���U�S�B�E�F�T���C�Z��
being a leading provider of static data and trade 
codes to the market

�5�I�F���'�0�8���H�S�P�V�Q

FOW is a fully integrated data, news, analysis and 
events business for the global listed derivatives 
industry. The FOW group includes:

�t���'�0�8���N�B�H�B�[�J�O�F���B�O�E���'�0�8���D�P�N  
 a leading magazine and website covering all 

®nancial and commodity derivatives, through 
reports on product, market, regulatory and technical 
developments. We also publish people moves, 
corporate pro®les, roundtable discussions and key 
market data reports

�t���'�V�U�V�S�F�T���B�O�E���0�Q�U�J�P�O�T���*�O�U�F�M�M�J�H�F�O�D�F��
(FOI)  a unique web-based news, analysis and 
data product combining breaking editorial coverage 
with market data and statistics

�t���'�0�8���&�W�F�O�U�T  
the specialist conference and exhibition organiser 
brings senior derivatives and risk management 
executives together to learn about the latest 
products, technologies and new pro®t opportunities

�t���'�0�8���5�3�"�%�&�E�B�U�B   
the online supplier of back of®ce futures and options 
codes and data for banks and ®nancial institutions

FOW magazine provides essential, timely news, pro®les 
and in-depth features and reports on key developments 
in the global futures and options markets. Each 
issue features a range of articles examining various 
aspects of exchange-traded derivatives, as well as the 
convergence between exchange-traded products and 
those traditionally traded over the counter. FOW explores 
and reports on every angle from trading and technology 
developments to recruitment and accounting issues and 
from asset class-speci®c articles to how derivatives are 
being used by fund managers. 

�$�P�O�U�F�O�U

In addition to news features covering recently launched 
derivatives products and innovations in technology, 
FOW also reports on people moves, mergers and 
acquisitions, expansions and contractions. Each issue 
also includes several feature articles, which may be 
special reports focusing on a particular region, asset 
class or topic in the market, or �Q�S�P�m�M�F�T of key industry 
®gures, companies or new technology providers.  

�3�P�V�O�E�U�B�C�M�F�T

FOW Roundtables provide the perfect opportunity to 
get the most in¯uential experts together to discuss a 
particular topic and distribute this transcribed discussion 
to FOW's global audience. Chaired by a member of 
the FOW editorial team, FOW Roundtables provide a 
sponsorship opportunity for ®rms to spearhead the 
discussion of a particular topic, to showcase their 
abilities in the market and to increase branding and 
market awareness of their expertise on the topic. 

Possible Roundtable topics for 2010 include, but are 
not limited to: The Growth of Algorithmic Trading, Risk 
Management, Commodities. 

�'�0�8���J�T���B���M�F�B�E�J�O�H���J�O�G�P�S�N�B�U�J�P�O���Q�S�P�W�J�E�F�S���G�P�S���U�I�F��
�M�J�T�U�F�E���E�F�S�J�W�B�U�J�W�F�T���N�B�S�L�F�U��
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�'�0�8���$�*�3�$�6�-�"�5�*�0�/  

FOW has a specially created circulation of 11,000* readers, helping you reach key decision makers. 
FOW's printed circulation of 6,000** comprises paying subscribers, a targeted controlled circulation and 
distribution at key industry events. 

�%�*�(�*�5�"�-���$�*�3�$�6�-�"�5�*�0�/

In addition to the print circulation, 5,000*** readers each month will receive the digital edition of FOW.

�(�M�P�C�B�M���S�F�B�D�I �$�P�N�Q�B�O�Z���U�Z�Q�F�T

Based on the print controlled circulation of  the March 2010 issue.

  Funds / Insurance Companies / Investment Management / Asset 
Management (inc. CTAs) 32%

  Banks / Brokerages / FCMs 31%

  Corporates 18%

  Exchanges / Clearers / Technology Providers 10%

  Proprietary Trading Firms / Independent Trading Companies 5%

  Regulators / Government / Central Banks / Associations 4%

  North America 38%

  Europe 35%

  Asia Paci®c 20%

  Rest of the World 7%

What derivatives can 
offer a world in turmoil: 
Duffy and Donohue speak

LSE and FOW prepare 
first global codes

Prop trading from 
the Polish plains 

Brazil: time to go 
long, but how long?

November 2008
No 446

CDS reform hits top speed 
©Clippers© bring new derivative trim

Breaking through the latency barrier 

Hard going

Still a record year:
volume analysis 2008

Five reasons not to
merge CFTC and SEC

Brainpower futures:
creating IP contracts

February 2009
No 448

Who will fall in the 
recession, who will 
come out ahead?

A mandate 
for change
�X�I�B�U���0�C�B�N�B��
�X�J�M�M���N�F�B�O���G�P�S��
�E�F�S�J�W�B�U�J�W�F�T

Russia plans ahead
despite bouncy ride

CFT Financials: how
to cosset traders

Untapped gushers:
MidEast exchanges

December 2008
January 2009 No 447

Life after Lehman:
the new landscape
of derivative trading

NYSE Liffe's McNulty 
and Callahan: ambitious to
build a multi-asset exchange

Making money from volatility 

CME Group's
new competition

A is for Athens
Exchange

Q&A
Newedge

February 2008     
No 438

Building a market
�1�S�P�Q�F�S�U�Z �E�F�S�J�W�B�U�J�W�F�T �S�P�V�O�E�U�B�C�M�F

plus
China©s untapped potential

Setting up a prop house
Credit futures yet to blossom

Michael Cahill on 
the future of clearing

Cairo gets set 
for futures

Richard Sandor
aims for Asia

April 2008
No 440

Prepare to launch
Step by step guide to launching 
a liquidity pool

TECHNOLOGY SPECIAL:
Latency and algo trading in focus

Fresh lessons in risk management
Derivatives salaries remain competitive

* Based on the March 2010 subscribers, print and digital controlled circulation and distribution at key industry events

** Based on the March 2010 subscribers, print controlled circulation and distribution at key industry events

*** Based on the March 2010 digital controlled circulation
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�&�%�*�5�0�3�*�"�-���$�"�-�&�/�%�"�3���/�0�7�&�.�#�&�3�������������o���.�"�:����������

Articles may be changed in response to market developments. Conference distribution is subject to change, as events organisers (including ourselves) may be forced to delay,  
move or cancel conferences. We will notify booked advertisers of any changes before printing.

�.�0�/�5�) �� �'�&�"�5�6�3�&�4�� �"�/�5�*�$�*�1�"�5�&�% �� �%�&�"�%�-�*�/�&�4  
�� �� �&�9�5�3�"���%�*�4�5�3�*�#�6�5�*�0�/

For editorial information contact Jon Hay, managing editor, on +44 207 779 8372 or jhay@fow.com

�t�� �'�0�8���"�X�B�S�E�T�����F�Y�D�I�B�O�H�F�T�
���D�M�F�B�S�J�O�H���I�P�V�T�F�T��
�B�O�E���M�B�X���m�S�N�T

�t�� �'�P�S�F�J�H�O���F�Y�D�I�B�O�H�F

�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����.�F�Y�J�D�P

�t�� �'�0�8���"�X�B�S�E�T�����C�B�O�L�T�
���C�S�P�L�F�S�T�
���'�$�.�T���B�O�E���*�5��
companies

�t�� �*�T���U�I�F���E�P�X�O�U�V�S�O���M�F�B�E�J�O�H���U�P���N�P�S�F���G�S�B�V�E���J�O��
the derivatives markets?

�t�� �&�5�'���G�V�U�V�S�F�T���B�O�E���P�Q�U�J�P�O�T��

�t�� �'�0�8���W�J�T�J�U�T�����1�B�S�J�T

�t�� �3�F�H�J�P�O�B�M���3�F�Q�P�S�U�����.�J�E�E�M�F���&�B�T�U

�t�� �����������W�P�M�V�N�F���T�V�S�W�F�Z

�t�� �0�O���U�I�F���S�P�B�E���U�P���S�F�D�P�W�F�S�Z� ���5�I�F���E�F�S�J�W�B�U�J�W�F�T��
job market

�t�� �$�B�S�C�P�O���B�G�U�F�S���$�P�Q�F�O�I�B�H�F�O

�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����*�O�E�J�B

�t���$�B�O���U�I�F���6�4���P�Q�U�J�P�O�T���N�B�S�L�F�U���L�F�F�Q���H�S�P�X�J�O�H� 

�t���#�S�B�[�J�M�J�B�O���F�R�V�J�U�Z���P�Q�U�J�P�O�T

�t���$�P���M�P�D�B�U�J�P�O���D�P�T�U�T

�t���/�F�X���Q�S�P�E�V�D�U���T�V�S�W�F�Z

�t���'�J�Y�F�E���J�O�D�P�N�F���E�F�S�J�W�B�U�J�W�F�T

�t���1�S�F�D�J�P�V�T���N�F�U�B�M�T

�t���'�0�8���W�J�T�J�U�T�����'�S�B�O�L�G�V�S�U

�t���3�F�H�J�P�O�B�M���S�F�Q�P�S�U�����/�P�S�E�J�D���D�P�V�O�U�S�J�F�T

�t�� �$�5�"���T�V�S�W�F�Z
�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����$�I�J�O�B
�t�� �"�M�H�P���U�S�B�E�J�O�H
�t�� �'�0�8���W�J�T�J�U�T�����.�J�M�B�O

November 2009

December 2009/ 
January 2010

February 2010

March 2010

April 2010

May 2010

�'�0�8���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���$�&�&�
�� 
�8�B�S�T�B�X���	�/�P�W�����
��

FOW Derivatives World London  
�	�/�P�W�������
��

�'�0�8���$�M�F�B�S�J�O�H�������4�F�U�U�M�F�N�F�O�U���%�J�O�O�F�S�
��
�-�P�O�E�P�O���	�/�P�W�������
��

�'�*�"���"�T�J�B���%�F�S�J�W�B�U�J�W�F�T���$�P�O�G�F�S�F�O�D�F�
�� 
�4�J�O�H�B�Q�P�S�F���	�%�F�D���������
��

 

�'�0�8���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���-�B�U�J�O���"�N�F�S�J�D�B�
��
�4�B�P���1�B�P�M�P���	�.�B�S�D�I�����


�$�#�0�&���3�J�T�L���.�B�O�B�H�F�N�F�O�U���$�P�O�G�F�S�F�O�D�F�
�� 
�6�4���	�.�B�S���������


�'�*�"���*�O�U�F�S�O�B�U�J�P�O�B�M���'�V�U�V�S�F�T���*�O�E�V�T�U�S�Z��
�$�P�O�G�F�S�F�O�D�F�
���#�P�D�B���3�B�U�P�O�
���'�M�P�S�J�E�B�� 
�	�.�B�S�������������


���S�E���"�O�O�V�B�M���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���.�J�E�E�M�F��
�&�B�T�U���	�.�B�S�������
����

�0�Q�U�J�P�O�T���*�O�E�V�T�U�S�Z���$�P�O�G�F�S�F�O�D�F�� 
�	�"�Q�S�����������.�B�Z�����


 

FOW Derivatives World Japan  
�	�%�B�U�F���5�#�$�
��

�4�Q�B�D�F�����0�D�U������

�"�E���D�P�Q�Z�����0�D�U������

�4�Q�B�D�F�����%�F�D����

�"�E���D�P�Q�Z�����%�F�D����

�4�Q�B�D�F�����+�B�O������

�"�E���D�P�Q�Z�����+�B�O������

�4�Q�B�D�F�����'�F�C������

�"�E���D�P�Q�Z�����'�F�C������

�4�Q�B�D�F�����.�B�S�D�I������

�"�E���D�P�Q�Z�����.�B�S�D�I������

�4�Q�B�D�F�����"�Q�S�J�M������
�"�E���D�P�Q�Z�����"�Q�S�J�M������
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Articles may be changed in response to market developments. Conference distribution is subject to change, as events organisers (including ourselves) may be forced to delay,  
move or cancel conferences. We will notify booked advertisers of any changes before printing.

�.�0�/�5�) �� �'�&�"�5�6�3�&�4�� �"�/�5�*�$�*�1�"�5�&�% �� �%�&�"�%�-�*�/�&�4  
�� �� �&�9�5�3�"���%�*�4�5�3�*�#�6�5�*�0�/

For editorial information contact Jon Hay, managing editor, on +44 207 779 8372 or jhay@fow.com

�t�� �&�W�B�M�V�B�U�J�O�H���U�I�F���O�F�X���S�F�H�V�M�B�U�P�S�Z��
environment

�t�� �3�J�T�L���N�B�O�B�H�F�N�F�O�U
�t�� �5�I�F���G�V�U�V�S�F���G�P�S���Q�S�P�Q���I�P�V�T�F�T��
�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����+�B�Q�B�O

�t�� �0�J�M���B�O�E���H�B�T
�t�� �'�0�8���W�J�T�J�U�T�����.�B�E�S�J�E
�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����,�P�S�F�B

�t�� �5�I�F���G�B�M�M���P�V�U���G�S�P�N���-�F�I�N�B�O���U�X�P���Z�F�B�S�T���P�O��
�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����4�J�O�H�B�Q�P�S�F
�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����3�V�T�T�J�B
�t�� �$�P�N�N�P�E�J�U�J�F�T���T�Q�F�D�J�B�M���G�F�B�U�V�S�F���� 

�"�H�S�J�D�V�M�U�V�S�B�M���E�F�S�J�W�B�U�J�W�F�T

�t�� �1�S�P�Q�F�S�U�Z���E�F�S�J�W�B�U�J�W�F�T
�t�� �&�R�V�J�U�Z���E�F�S�J�W�B�U�J�W�F�T
�t�� �$�P�V�O�U�S�Z���G�P�D�V�T�����$�P�M�P�N�C�J�B
�t�� �4�Q�F�D�J�B�M���G�P�D�V�T�����*�5��

�t�� �&�V�S�P�Q�F�B�O���Q�P�X�F�S���N�B�S�L�F�U�T
�t�� �4�U�B�S�U���V�Q���F�Y�D�I�B�O�H�F�T
�t�� �'�0�8���W�J�T�J�U�T�����(�J�C�S�B�M�U�B�S
�t�� �'�9���T�Q�F�D�J�B�M���G�F�B�U�V�S�F
�t�� �'�0�8���"�X�B�S�E�T�����F�Y�D�I�B�O�H�F�T�
���D�M�F�B�S�J�O�H���I�P�V�T�F�T��

�B�O�E���M�B�X���m�S�N�T

�t�� �$�S�F�E�J�U���E�F�G�B�V�M�U���T�X�B�Q�T
�t�� �4�V�S�W�F�Z�����U�I�F���C�F�T�U���O�F�X���Q�S�P�E�V�D�U�T���P�G����������
�t�� �'�0�8���"�X�B�S�E�T�����C�B�O�L�T�
���C�S�P�L�F�S�T�
���'�$�.�T���B�O�E���*�5��

companies

�+�V�O�F����������

�+�V�M�Z���"�V�H�V�T�U��
2010

�4�F�Q�U�F�N�C�F�S��
2010

�0�D�U�P�C�F�S��
2010

�/�P�W�F�N�C�F�S��
2010

�%�F�D�F�N�C�F�S��
����������  
�+�B�O�V�B�S�Z��
2011

�'�*�"���'�0�"���*�%�9���-�P�O�E�P�O�� 
�	�+�V�O���������
��
�.�'�"���'�P�S�V�N�
���$�I�J�D�B�H�P�� 
�	�%�B�U�F���5�#�%�

�'�0�8���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���/�P�S�E�J�D�T 
�	�%�B�U�F���5�#�%�


�'�0�8���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���"�T�J�B�
���4�J�O�H�B�Q�P�S�F��
�	�%�B�U�F���5�#�$�

�'�0�8���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���3�V�T�T�J�B�
���.�P�T�D�P�X��
�	�4�F�Q�U�F�N�C�F�S�������

�4�X�J�T�T���'�V�U�V�S�F�T���B�O�E���0�Q�U�J�P�O�T���"�T�T�P�D�J�B�U�J�P�O�
��
�#�Ê�S�H�F�O�T�U�P�D�L���	�%�B�U�F���5�#�%�
��

�$�B�O�B�E�J�B�O���"�O�O�V�B�M���%�F�S�J�W�B�U�J�W�F�T�� 
�$�P�O�G�F�S�F�O�D�F�
���2�V�F�C�F�D�� 
�	�%�B�U�F���5�#�%�
��
�-�.�&���8�F�F�L�
���-�P�O�E�P�O�� 
�	�0�D�U�������������


�'�*�"���&�Y�Q�P�
���$�I�J�D�B�H�P���	�/�P�W���������

�'�0�8���$�M�F�B�S�J�O�H�������4�F�U�U�M�F�N�F�O�U���%�J�O�O�F�S�� 
�	�%�B�U�F���5�#�%�

FOW Derivatives World London (Date 
�5�#�%�

�'�*�"���"�T�J�B���%�F�S�J�W�B�U�J�W�F�T���$�P�O�G�F�S�F�O�D�F�
�� 
�"�T�J�B���	�%�B�U�F���5�#�%�

 
�'�0�8���%�F�S�J�W�B�U�J�W�F�T���8�P�S�M�E���.�J�E�E�M�F���&�B�T�U��
�	�%�B�U�F���5�#�%�
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�'�0�8���.�B�H�B�[�J�O�F�������4�Q�F�D�J�B�M���*�T�T�V�F��  
�"�E�W�F�S�U�J�T�F�N�F�O�U���3�B�U�F�T��������������������
  
     

Ad Speci®cation  1x 3x 6x 9x 12x 15x

Full Page 4 Colour $15,695 $14,130 $13,360 $12,570 $11,940 $11,350

Two Thirds Page 4 Colour $14,495 $13,045 $12,320 $11,580 $11,000 $10,450

Half Page 4 Colour $11,000 $9,910 $9,340 $8,790 $8,350 $7,930

One Third 4 Colour $9,910 $8,920 $8,400 $7,900 $7,500 $7,130

Quarter Page 4 Colour $8,470 $7,630 $7,200 $6,780 $6,440 $6,120

Double Page Spread 4 Colour $30,135 $27,130 $25,650 $24,135 $22,925 $21,790

Half Page Spread 4 Colour $25,310 $22,790 $21,475 $20,220 $19,230 $18,250

Positioning 1x 3x 6x 9x 12x 15x

Inside Front Cover + 25% $19,620 $17,665 $16,700 $15,715 $14,925 $14,190

Inside Back Cover + 15% $18,050 $16,250 $15,365 $14,455 $13,730 $13,055

Outside Back Cover + 30% $20,400 $18,370 $17,370 $16,340 $15,520 $14,755

        

Charges Per Page Price Per Pag e  

 

Special Positioning* Plus 20%     

* Includes Right Hand Page, First Quarter of Magazine, Facing Speci®c Matter, Facing Reading Matter

  

Inserts / Bellybands Full Run FOW Exhibition UK & Europe USA  

Bellybands (including printing) $15,770 $12,890   

Loose Inserts (A4 max size, 10 gms) $10,880   $9,190 $8,465

Bound-in Inserts (per single sheet, A4 only) $16,415  

  

�$�P�O�U�B�D�U���� �/�J�D�P�M�F���#�F�S�L�M�B�O�E���� �(�F�P�S�H�J�O�B���'�S�B�O�L�T���� ��
�� �"�D�D�P�V�O�U���.�B�O�B�H�F�S�
���"�N�F�S�J�D�B�T���� �"�D�D�P�V�O�U���.�B�O�B�H�F�S�
���&�V�S�P�Q�F�
���.�J�E�E�M�F���&�B�T�U�
���"�T�J�B�� 
�� �������������������������������� ���������	���
��������������������������

 nberkland@karengleason.com  gfranks@fow.com 
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�"�M�M���B�E�W�F�S�U�J�T�F�N�F�O�U�T���B�S�F���G�V�M�M�Z���U�S�B�D�L�B�C�M�F���C�Z���'�0�8���V�T�J�O�H���#�B�O�.�B�O�1�S�P�����'�P�S���J�O�T�U�S�V�D�U�J�P�O�T���P�O���I�P�X���U�P���F�O�B�C�M�F���U�I�F���D�M�J�D�L���U�S�B�D�L�J�O�H���D�P�E�F�
�� 
�Q�M�F�B�T�F���W�J�T�J�U�����I�U�U�Q�������X�X�X���C�B�O�N�B�O�Q�S�P���D�P�N���T�V�Q�Q�P�S�U���n�B�T�I�D�M�J�D�L���B�T�Q���'�M�B�T�I�@�$�4��

�'�0�8���D�P�N
FOW.com publishes selected content from each issue of FOW 
and allows users to search the magazine's unrivalled archive. 
One breaking news story a day is published from Futures and 
Options Intelligence (the online news and data service also 
published by the FOW group) on FOW.com, together with 
insightful commentary and market analysis.

FOW.com offers:
�t�� �#�S�F�B�L�J�O�H���O�F�X�T
�t�� �$�P�W�F�S���T�U�P�S�J�F�T
�t�� �3�F�H�J�P�O�B�M���S�F�Q�P�S�U�T���B�O�E���G�F�B�U�V�S�F�T
�t�� �.�B�S�L�F�U���D�P�N�N�F�O�U�B�S�Z���B�O�E���B�O�B�M�Z�T�J�T
�t�� �*�O�U�F�S�W�J�F�X�T���B�O�E���Q�S�P�m�M�F�T���X�J�U�I���J�O�E�V�T�U�S�Z���F�Y�Q�F�S�U�T
�t�� �4�V�N�N�B�S�Z���P�G���T�U�P�S�J�F�T���C�Z���B�T�T�F�U���D�M�B�T�T�F�T�����&�R�V�J�U�Z�
���*�O�U�F�S�F�T�U��

�S�B�U�F�T�
���$�V�S�S�F�O�D�Z�
���$�S�F�E�J�U�
���&�O�F�S�H�Z�
���.�F�U�B�M�T�
���"�H�S�J�D�V�M�U�V�S�F
�t�� �1�P�M�M�T

FOW.com advertising rates and sizes:
A  Leader board banner ad, run of site

  �6�4�����
���������t���1�J�Y�F�M�T�������������Y���������t���'�J�M�F���T�J�[�F���������L

B  �4�L�Z�T�D�S�B�Q�F�S���C�B�O�O�F�S���B�E�
���S�V�O���P�G���T�J�U�F
  �6�4�����
������ �t���1�J�Y�F�M�T�������������Y�����������t���'�J�M�F���T�J�[�F���������L

C  �.�1�6���S�F�D�U�B�O�H�M�F���B�E�
���S�V�O���P�G���T�J�U�F���� �� ��
�6�4�����
������ �t���1�J�Y�F�M�T�������������Y�����������t���'�J�M�F���T�J�[�F���������L

D  �#�V�U�U�P�O���B�E�
���S�V�O���P�G���T�J�U�F
 �6�4�����
������ �t���1�J�Y�F�M�T�������������Y�����������t���'�J�M�F���T�J�[�F���������L

To guarantee non-rotating display +20%    

Bespoke advertising packages, including geo-targeting are 
available upon request.

�2�V�J�D�L���U�S�B�G�m�D���G�B�D�U�T

�t�� �'�0�8���D�P�N���U�Z�Q�J�D�B�M�M�Z���B�U�U�S�B�D�U�T���B�O���B�W�F�S�B�H�F���P�G�����
��������
�V�O�J�R�V�F���W�J�T�J�U�P�S�T���F�B�D�I���N�P�O�U�I��

�t�� �'�0�8���D�P�N���U�Z�Q�J�D�B�M�M�Z���I�B�T���P�W�F�S�������
���������Q�B�H�F���W�J�F�X�T��
�Q�F�S���N�P�O�U�I��

* Source: Google Analytics ®gures averaged from July 1 to 
September 30 2009. Please note future ®gures may vary from 
quoted average.

A

B

C

D

D

Firstlight
FOW.com uses Firstlight Editorial Related Advertising, with which we can now ensure that whenever we publish editorial content relevant 
to your business, we can deliver your most relevant marketing material adjacent to it, in a format you control. Our goal is to help drive 
sales for your organisation by increasing your website search engine optimisation. Hosting content through Firstlight on FOW.com costs 
just US$6,000 for six months or US$8,400 for 12 months. Please contact your account manager to discuss Firstlight and pricing in more 
detail.
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�"�E�W�F�S�U�J�T�J�O�H���D�P�Q�Z���T�Q�F�D�J�m�D�B�U�J�P�O��
�B�O�E���m�M�F���T�V�C�N�J�T�T�J�P�O���H�V�J�E�F�M�J�O�F�T

FOW is produced digitally. Whenever possible we require 
advertising copy to be supplied digitally to ensure a more ef®cient 
work¯ow and superior printed results.

Please supply all full page advertisements as a high resolution 
pdf with embedded fonts and colours to CMYK version 3. All 
ads smaller than one full page to be supplied as 300DPI high 
resolution TIFF or JPEG. Please ensure security settings allow for 
printing. Most font manufacturers require that you license their 
font software before use. It is your responsibility to ensure that 
you own a licence for fonts sent to the publisher and that you are 
not in breach of copyright law.

Delivery methods
(Please advise method to be used in advance) 
1 email: ads@fow.com 
2 CD-Rom
3 DVD (with extractable ®les)
4 Download from your ftp site

�$�P�Q�Z���D�B�O���B�M�T�P���C�F���T�B�W�F�E���P�O�� 
the FOW FTP site: ftp://fowin:tower@ftp.euromoneyplc.com
�6�T�F�S�O�B�N�F���G�P�X�J�O���t���1�B�T�T�X�P�S�E���U�P�X�F�S

�'�0�8���.�B�H�B�[�J�O�F���Q�S�P�E�V�D�U�J�P�O���E�F�Q�B�S�U�N�F�O�U
Nestor House, Playhouse Yard, London EC4V 5EX

�$�P�O�U�B�D�U���� �(�F�P�S�H�J�O�B���'�S�B�O�L�T���� �/�J�D�P�M�F���#�F�S�L�M�B�O�E��
�� �"�D�D�P�V�O�U���.�B�O�B�H�F�S�
���&�V�S�P�Q�F�
���.�J�E�E�M�F���&�B�T�U�
���"�T�J�B�� �"�D�D�P�V�O�U���.�B�O�B�H�F�S�
���"�N�F�S�J�D�B�T 
�� ���������	���
�������������������������� ������������������������������

 gfranks@fow.com nberkland@karengleason.com

Double page spread �� �1�B�H�F���T�J�[�F�� �5�Z�Q�F���B�S�F�B�� �#�M�F�F�E���T�J�[�F���J�O�D�M�V�E�J�O�H�����N�N���U�S�J�N���P�O���B�M�M���T�J�E�F�T
 Width 381mm / 15º  Width 381mm  / 15º  Width 430mm  / 16.93º
 Height 297mm / 11.75º  Height 254mm  / 10º  Height 307mm / 12.087º

Full page �� �1�B�H�F���T�J�[�F���� �5�Z�Q�F���B�S�F�B���� �#�M�F�F�E���T�J�[�F���J�O�D�M�V�E�J�O�H�����N�N���U�S�J�N���P�O���B�M�M���T�J�E�F�T
 Width 210mm / 8.25º  Width 178mm / 7º  Width 220mm / 8.66º
 Height 297mm / 11.75º  Height 254mm / 10º  Height 307mm / 12.087º

Half page (horizontal) �� �"�E�W�F�S�U���T�J�[�F���� �5�Z�Q�F���B�S�F�B
 Width 178mm  / 7º  Width 178mm  / 7º
 Height 124mm  / 4.87º  Height 124mm  / 4.87º

Quarter page (horizontal) �� �"�E�W�F�S�U���T�J�[�F���� �5�Z�Q�F���B�S�F�B
 Width 178mm  / 7º  Width 178mm  / 7º
 Height 60mm  / 2.36º  Height 60mm  / 2.36º

�'�0�8���N�B�H�B�[�J�O�F ���o���Q�S�J�O�U�F�E���N�F�E�J�B

Leader board banner ad �t���1�J�Y�F�M�T�������������Y���������t���'�J�M�F���T�J�[�F���������L
�4�L�Z�T�D�S�B�Q�F�S���C�B�O�O�F�S���B�E���t���1�J�Y�F�M�T�������������Y�����������t���'�J�M�F���T�J�[�F���������L
�.�1�6���S�F�D�U�B�O�H�M�F���B�E �t���1�J�Y�F�M�T�������������Y�����������t���'�J�M�F���T�J�[�F���������L
�#�V�U�U�P�O���B�E���t���1�J�Y�F�M�T�������������Y�����������t���'�J�M�F���T�J�[�F���������L

All ads can be either:
�4�J�N�Q�M�F���N�F�E�J�B��- GIF, JPEG, PNG
�3�J�D�I���.�F�E�J�B��- HTML, RealAudio, Shockwave/Flash 5-8,  
JavaScript, Eyeblaster

�/�P�U�F�T���P�O���Q�S�P�W�J�E�J�O�H���3�J�D�I���.�F�E�J�B�� 
When submitting a rich media banner, 
a conventional GIF or JPEG banner 
should also be submitted. This alter-
native will be served to visitors who 
cannot view rich media.

�'�M�B�T�I���C�B�O�O�F�S�T���S�F�R�V�J�S�F��
A variable needs to be used for the 
link do not enter in destination URL, 
enter ªURLº, ªurlº ªclickTAGº or 
ªClickTAGº instead.

Please make only the URL ®eld an 
expression.

 ª_blankº must also be used to 
launch a new browser window once 
the banner is clicked.

Please make sure your action is as-
signed to a button and not a frame.

Please provide alternate GIFs.
Please send .swf, .gifs, and destina-

tion URL
When submitting a Flash banner, 

please enter the following code, ex-
actly as written below, into the design 
of the banner: 

on (release) {getURL (url, win-
dow=º_blankº); 

�'�0�8���D�P�N���o���E�J�H�J�U�B�M���N�F�E�J�B


