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With an industry-leading website, digital newsletter, email 
alerts and print supplements, Futures and Options Intelligence 
can help marketers generate qualified leads, shorten sales 
cycles and grow revenues.

Our team of financial journalists, specialist correspondents 
and experienced data analysts are dedicated to covering the 
world’s futures and options markets. 

Combining market-leading data, cutting edge research, 
breaking news and unique insights, Futures and Options 
Intelligence is a unique product for listed derivatives experts. 

What does Futures and Options Intelligence 
offer readers? 

Futures and Options Intelligence is not just a news feed or 
data service. It gives users a unique insight into the exchange-
traded derivatives market, allowing them to keep up to date 
with breaking news, investigate and manipulate data, read 
specialist research and understand their markets better.

Futures and Options Intelligence (www.fointelligence.com) is an  
integrated media platform that reaches a targeted community of senior 
exchange-traded derivatives professionals.
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What does Futures and Options Intelligence offer 
marketers?

Futures and Options Intelligence is a targeted, specialist marketing platform for 
listed derivatives professionals.

Futures and Options Intelligence allows you to communicate with the senior 
decision makers who are shaping the industry. Truly international, the tool is not 
for small retail traders or companies that are not dedicated to futures and options.

	 Futures and Options Intelligence offers a variety of 
	 media including:

		  •	 Web advertising on www.fointelligence.com

	 	 •	 Research reports

	 	 •	 FOI Week – weekly digital newsletter

	 	 •	 Real time breaking news alerts

	 	 •	 Daily news summary email

	 	 •	 Conference alerts

	 	 •	 Special supplements

	 	 •	 Events and roundtables
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Bernie Dan’s arrival into the
derivatives business in 1972
was quite simply an accident.
An accident of timing that
would later have profound im-
plications for the industry
worldwide in both a market
sense and in its regulatory en-
vironment. And the accident?
Dan, who had studied ac-
countancy at St John’s
University in New York State,
had just graduated. The newly
formed National Futures
Association was recruiting au-
ditors and he was an auditor. It
was as simple as that. For Dan
this turned out not to be the
end of his education — rather
the start of a learning process
that has lasted him to this day.
“My work at the NFA was the
beginnings of where I got into
this market, where I learnt the
industry, understood the in-
dustry and then became aware
of commodity advisers, fu-
tures commission merchants
and the other players in the
business,” he says. “Part of
my job was to evaluate and
provide audits associated with
those firms.” Dan stayed with
NFA in ever more senior posi-
tions through till 1985 when
Cargill Investor Services
headhunted him with an offer
for his services. 

Formative years in London
After just six months, Cargill
asked Dan to head off to
London. It could hardly have
happened at a better time.
That period in the mid-1980s

can only be described as a
magical time for financial
markets in the UK. At the time
it was called “Big Bang”.
There was a sudden deregula-
tion of, effectively, all finan-
cial markets in the City. 

The amendment to the
London Stock Exchange
rules happened in October
1986. One of the immediate
changes was the abolition of
fixed commission charges,
which changed the structure
of the market forever. One of
the biggest alterations was the
change from open outcry to
electronic, screen-based trad-
ing. Technology had entered
the London market place big
time. Other reforms were en-
acted at the same time, and it
was the aggregation of the

measures — plus the expected
increase in market activity —
that led to the name Big Bang.
Before these changes, the
once-dominant financial insti-
tutions of the City of London
were failing to compete with
foreign banking. While
London was still a global cen-
tre of finance, it had been sur-
passed by New York, and was
in danger of falling still fur-
ther behind. The attractions of
other capital cities, including
Frankfurt, Paris and even
Luxembourg had been touted. 

It could not have been a bet-
ter place for Dan to arrive. Till
then, he says: “Even though
the Liffe market had just been
going there two or three years,
it had never really got going
because of the regulation.” 

This opening of the markets
was the catalyst behind why
Cargill asked him to move to
London. “I was asked to head
up all the operations and over-
see the fast-emerging trading
desks that had emerged on the
heels of Liffe,” he says.
However, Dan’s job had an
additional component: to as-
sist in the developing regula-
tory structure of the time,
which was eventually to be-
come the UK Financial
Services Authority.

The financial landscape was
a different world from that of
today. Deals were still execut-
ed via voice trading and
Cargill had offices all over
Europe. That was soon to
change as Cargill centralised
activity, risk management and
systems into London.

This period was almost cer-
tainly the defining period of
Dan’s career. Dan says this
was the time when he was
forced to leave his “pure
school discipline” to look at a
“broader industry”. Put sim-
ply, Dan, for the first time,
was exposed to traders and
markets in the raw.

Derivatives at a turning
point in NY
In 1988, with valuable experi-
ence behind him, Dan re-
turned to the US but this time
to New York, Cargill’s largest
office at the time. New York
was becoming an alternative
hub of the booming deriva-
tives industry. “At that time,
the managed futures industry
and pension industry started
to embrace the futures indus-
try,” Dan says. His remit was
to oversee the region as well
as providing services to the
big managed futures funds.

Bernie Dan in his own words: why the
CME deal was the right one for the CBoT
After its acquisition by Chicago Mercantile Exchange, former Chicago Board of
Trade chief executive Bernie Dan has joined MF Global as its new president and
COO. His mission: revitalise the world’s largest derivatives brokerage.

Colin Packham talked to Dan about his varied career in the market, the CBoT-CME
deal and his plans for MF Global.
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Chicago’s AE claims to offer
brand new kind of derivative

The unprecedented spike in the
oil price on Monday
September 22 – the last day of
trading in the October futures
contract – may have been
caused partly by refiners, ac-
cording to oil specialists in the
US and London.

The October West Texas
Intermediate future on the
New York Mercantile
Exchange opened at $104.55 a
barrel on that Monday and
soared to an intraday high of
$130 before dipping to close at
$120.92.

Media have presented the
freak trading as purely the re-
sult of short-covering by
traders who had been betting
on oil falling.

But a trader in the US has
told Futures and Options
Intelligence that he believed
ConocoPhillips had come into
the market the previous Friday
needing 1m barrels of oil, hav-
ing underestimated the quanti-
ty it would need, amid the dis-
ruption caused by Hurricanes
Gustav and Ike.

Then on Monday, the trader
said, ConocoPhillips increased
its requirement to 5m barrels
of oil.

On a typical day around
500,000 Light Sweet Crude
Oil contracts are traded on
Nymex, representing 500m
barrels of oil for all delivery
dates. But on that Monday
41,528 October contracts were

traded, so demand for 5m bar-
rels for October delivery
would have represented nearly
an eighth of the market’s
throughput that day.

Demand of that order of
magnitude from refiners might
have been enough to turn the
market and spark a round of
short-covering.

Either of two factors could
have caused refiners to scram-
ble for oil: finding supply
harder to come by, or being
pleasantly surprised that their
plant was able to function bet-
ter than they had expected af-
ter the storms.

“The refineries were unable
to turn to other producers as

Refiners desperate for oil, not traders,
may have caused record oil price spike

A Chicago-based company has
unveiled a new derivatives ex-
change, offering what it calls a
brand new kind of derivative –
Clippers, which allow market
participants to cap a gain or
loss from an underlying asset.

Actuarial Holdings (AE) un-
veiled a new cleared exchange
for bilaterally traded over-the-
counter derivatives called
Everest OTC Trade Facility on
Tuesday September 30.

“This new instrument is a
brand new standard manufac-
tured derivative that is as fun-
damental and important as op-

tions, futures or swaps,” said
Adam Burczyk, founder and
CEO of Actuarial Holdings.
“That’s a pretty big claim. This
is a non-decomposable in-
stance of a new derivative. It’s
guaranteed to capture the tar-
geted return of the speculator
but at the same time cuts out all
of the maximum loss that is be-
yond the interest of the trader.”

The exchange has been in
market beta testing since last
November. AE has market
makers for the exchange and
claims it trades 800m to 900m
share equivalents a day, using

a make or take pricing model.
The exchange offers con-

tracts called Clippers which
are cleared on the AE
Clearinghouse, a unique clear-
ing facility.

Clippers, in their simplest
form, are derivatives that cap a
gain or loss from the underly-
ing asset. That profit or loss
limit, called a “clip amount”, is
applied to short or long trades
and is filled on the Everest
platform, a dark pool ex-
change.

AE now offers Clippers on
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1	 Web advertising

Gold package� $8,500 a month

•	 Banner on landing page
•	 Banner on home page
•	 Banner on volume data page
•	 Banner on research pages  
•	 Advertisements in four digital issues of FOI Week
•	 Banner on FOW.com website

Silver package� $5,800 a month

•	 Banner on landing page
•	 Banner on home page
•	 Banner on volume data page
•	 Banner on research page  
•	 Advertisements in two digital issues of FOI Week
•	 Banner on FOW.com website 

Sweetspot/hotspot/button� $1,000 a month

120x60 – 10-15k

Banner� $3,200 a month

468x60 – 18-25k

Square box and floating ad� $1,000 a month

250x250

Skyscraper ad� $2,000 a month

120x600 18-25k

All advertisements are fully trackable using BanManPro • http://banmanpro.net/support/flashclick.asp#Flash_CS3

All online ads must be submitted in GIF, JPEG or SWF file format

Futures and Options Intelligence is updated with fresh news and data several times a day,  
encouraging readers to visit regularly, reinforcing your message.

Advertising can be placed on any part of the site: the landing page (accessible to non-subscribers);  
the home page; by region; or by channel. 
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2	 Research

3	 FOi Week

From $15,000

Futures and Options Intelligence will also publish independent research articles or papers covering key 
market issues.

These will vary between 12 and 64 pages and can be sponsored. 

While sponsors cannot influence the written reports they can:

•	 Place logos on the cover as sponsor
•	 Distribute electronic copies of the research report – by email or on their own websites
•	 Place colour advertisements within the reports
•	 Write the report introduction

A weekly digital roundup of all Futures and Options Intelligence’s main stories and analysis, FOI Week is 
sent each Friday to over 230* individual and corporate group site subscribers at companies including 
exchanges, brokers, trading houses, investment banks and law firms.
 
*As of October 23, 2009

	 1x	 6x	 13x	 26x	 50x

Full page 4 colour	 $8,010	 $7,175	 $6,710	 $5,855	 $5,260

Half page 4 colour	 $5,415	 $4,865	 $4,555	 $4,140	 $3,675

Third of a page 4 colour	 $4,775	 $4,575	 $4,200	 $3,805	 $3,435

Quarter page 4 colour	 $4,070	 $3,875	 $3,475	 $3,280	 $3,015

4	 Email alerts

Subscribers to Futures and Options Intelligence can choose to receive alerts by email. These can be sent 
as a daily summary or as breaking news, whenever a story is published on the website. Users can filter 
alerts to receive only those concerning the regions or products that interest them.
 
Banners for alert sponsors will appear on all alerts when they are sponsoring:

468 x 60 banner	 	 $4,000/month
326 x 53 banner 	 	 $3,000/month

Sole sponsorship (when available): +50%
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6	 Special supplements

$1,000

Futures and Options Intelligence Conference Alerts, containing news from FO Intelligence and other 
relevant information such as the conference programme, will also be sent to all registered delegates at 
FOW Events. 

$9,000

Futures and Options Intelligence will also produce special digital supplements covering key issues like 
algorithmic trading, convergence, new products and key regions. 

There is the opportunity to include a 2 page sponsored statement or an advertisement.

7	 Events, roundtables and other opportunities

Readership

Contact details

Futures and Options Intelligence has over 230 (as of October 23, 2009) individual and corporate group site 
subscribers at companies including exchanges, brokers, trading houses, investment banks and law firms.

In addition we are targeting key players in the industry using our own proprietary database from FOW, 
FOW Events and Euromoney Institutional Investor PLC.

FOIntelligence.com typically attracts about 2,000 unique visitors each month with over 9,000 page views*

*Source: Google Analytics figures averaged from July 1 to September 30, 2009.   
Please note future figures may vary from quoted average.

From $12,000* 

Futures and Options Intelligence is part of FOW (itself a division of Euromoney Institutional Investor PLC, 
one of the world’s leading financial information companies). We can create special events or roundtables 
bringing together your customers and peers.

*plus expenses
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Georgina Franks
Account Manager – Europe, Middle East & Asia
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gfranks@fow.com
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Account Manager – Americas
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